






















“A new balance of power”
Social media + consumer engagement with 
advertisers can change the relationship 
between public & media. 







“I’m not going to be doing an 
anti-immigrant story. Ever. Do not 
put them on the schedule.” 
– Daily Express editor Gary Jones, 2019









Why do people get involved?

1. Consumer engagement with advertisers 
gives us something we can each do 
personally to push back against hate

2. This can feel hugely empowering at a time 
that many feel frustrated and 
disempowered by the rise in hate

3. Small, easy online actions can have a big 
effect


